
TARGETED INFORMATION POLICIES I 

Families' school choice plays a central role in shaping school segregation. 

The importance of choice in explaining spatial inequalities has increased 

with the introduction of market-oriented reforms and the increasing 
competition among schools. Choice opportunities have proved to be 

unequal according to families' different social background, both in terms of 

access to information and in relation to the criteria guiding choice. These 

inequalities generally result in school segregation. To compensate for 
information inequalities it is necessary to address different messages to 

targeted audiences, both to respond to their specific interests and concerns 

during the enrolment process and to induce a different logics of choice that 

may reduce school segregation. 

► How do different families choose a
school?

• 

• 
. 

► What type of information do different

families gather?

DATA AND EVIDENCE - FROM THE CONTEXT OF CATALONIA -
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EXAMPLES OF POLICIES AND PRACTICES I 

y Barcelona uses multiple languages to ensure y Barcelona adapts messages looking for a specific

that information is understood by everyone outcome: 

• Information video in Russian

• Information guides in Urdu

• A plug-in incorporated in the website allows to choose
several languages

• Information for families with socioeconomic difficulties

• Information for families with children with special needs

REFERENCES TO KNOW MORE ABOUT :'6 -
ECASS 

https://www.ecass.eu/information-policies-2/targeted-information-policies/
https://www.academia.edu/41268608/Lescolaritzaci%C3%B3_a_Tarragona_diagn%C3%B2stic_i_propostes_dequitat_educativa
https://drive.google.com/file/d/1xZDwsxoIdxltIEAJwTd2tPLl5AkpwhKa/view
https://drive.google.com/file/d/16jIJD_NTtQrmEIq8dgdelb4Aa74awCyJ/view
https://fundaciobofill.cat/uploads/docs/l/3/4/4/w/u/a/q/9/528.pdf
https://www.youtube.com/watch?reload=9&v=rCMF8vaGWbk&feature=youtu.be
https://www.ecass.eu/wp-content/uploads/2022/08/Information-guide-Urdu.pdf
https://www.edubcn.cat/ca/alumnat_i_familia/informacio_general_matriculacio/preinscripcio
https://www.ecass.eu/information-policies-2/targeted-information-policies/



